MISTING

True Denim

Following successful cooperation, Mustang and C&A to end their
collaboration on 1 February 2023

The two companies will be exploring new paths as the consequence of strategic
realignments

Schwabisch Hall/Dusseldorf, 4 January 2022 — The jeans and lifestyle brand Mustang and
the fashion company C&A will end their longstanding partnership on 1 February 2023. Despite
the cooperation, which has been marked by success, Mustang will leave 303 of the 503 stores
on 1 August 2022, with the four-year cooperation to come to a complete end in 2023.

Mustang products can currently be found in branded areas in the womenswear, men’s and
boys’ departments in C&A stores throughout Europe, while they are also present in C&A’s
online shop. “With Mustang, C&A has achieved the goal of appealing to new target groups and
strengthening the jeans assortments in the upper price range. Furthermore, we have improved
our planned sales productivity,” says Martijn Van der Zee, Chief Merchandise and
Sustainability Officer for C&A Europe.

As part of a strategic realignment of business in Europe, C&A has decided to focus more
strongly on its own brand. “We are sorry to hear about this decision by C&A, but we understand
the reasons for it very well and wish C&A all the best for the future. At the same time, however,
the coming change will support our strategy,” says Andreas Baur, CEO of Mustang.

In late 2020, as part of an enhancement of its strategy, Mustang began to modify its product
structure and introduce new styles. It also initiated a growth offensive. The justification for this
new approach was confirmed by stable double-digit growth in the most recent pre-order
rounds. In January 2022 the company will present its new brand image and brand
communication, which will be officially launched in the fall/winter season of 2022.

“Our goal is to attract younger and more international customers to our denim brand and
increase our brand appeal to generate additional growth,” says Baur. “As part of this, we will
also expand our middle and upper price ranges in order to offer both our wholesale customers
and our own retail stores the opportunity to generate higher average receipts. This is where
we see strong demand in the current market.” Additional plans in Mustang’s strategy include
improving sustainability, creating a unique shopping experience and strengthening the
company’s economic performance.



About Mustang

Mustang is one of Europe’s leading manufacturers of denim products, with customers in
more than 20 European countries and some 600 employees. Its strengths include an
authentic denim look in the casual segment, with sporty elements and great attention to
detail. In addition, Mustang stands for sustainable, high-quality clothing with excellent value
for money. For further information visit our website: www.mustang-jeans.com

Mustang management
Mustang is managed by Andreas Baur (CEO), Rebecca Kazav (CSO), Daniel Peterburs
(CPO) and Signe Oepen (COO).

Press contact for Mustang
MUSTANG GmbH | Karl-Kurz-Str. 44/1, D-74523 Schwabisch-Hall | Director Global
Marketing Roland Kloiber, ronald.kloiber@mustang.de

About C&A

C&A is one of the leading fashion companies in Europe, with almost 1,400 outlets in 18
European countries and more than 25,000 employees. The company welcomes millions of
customers to its stores and website each day, offering high-quality, durable clothing for the
entire family at affordable prices. For further information visit our website: www.c-a.com

About the C&A management team

The C&A management team consists of Giny Boer (CEO), Eric Brenninkmeijer (Clusters &
Countries), Betty Kiel3 (Corporate Communications), Birgit Kretschmer (CFO), Jean
Sebastien Guy (People & Culture), Martijn Van der Zee (Merchandise & Sustainability) and
Joris Van Rooy (Digital & Consumer).

Press contact for C&A
C&A Europe | Wanheimer Stral3e 70 | 40468 Dusseldorf | Betty Kiel3 | Head of Corporate
Communications Europe, C&A Europe press@canda.com



